Role:
1. Prior experience in handling and managing the social media pages.
2. Strong ability to create and manage a social media calendar for various platforms, simultaneously.
3. Timely scheduling of the posts.
4. Regular creation of fresh, engaging content.
5. Ability to handle a team and work under pressure
6. Having an understanding of Digital Marketing
7. Ability to multitask, organize and manage time in a judicious manner.
8. A proactive and self-motivated approach with a passion for creative problem-solving.
9. Should have knowledge and good experience of running advertisements.

Responsibilities:
1. Visual storytelling: Ability to produce a video is a must.
2.  Performance monitoring: Track, analyze, and report on social media performance metrics to identify trends, optimize strategies, and achieve key objectives.
3. Maintain a brand consistency
4. Creative content development
5. Social media management

Experience:
The candidate should have at least 5 years of experience in handling Communications, advertisments and social media pages of an organisation.

[bookmark: _GoBack]Preference:
Prior work experience in a non profit sector or in the education field would be given preference.

